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2021 market will still be hot, but
challenges lie ahead: HomeLight

 
 



THIS IS FOR YOU
REAL ESTATE AGENT

LISTING SUPPORT PROGRAM
The Listing Support Program is designed to help Real Estate Agents with listings of their homes for sale, we

provide different tools that facilitate the listing process and allow you to focus on getting more business.

For more information visit www.aretsifl.com/news



Over 1,000 HomeLight agents recently surveyed by the referral platform expressed
optimism about a hot market in the year ahead but noted some challenges remain

In 2020, the housing market seemed continually flush with buyers as sellers became ever
more scarce. Buyers, enticed by record-low mortgage rates, sought out new homes in
droves, creating a rapid-pace market for real estate agents across the country. 

More than 1,000 HomeLight agents recently surveyed by the referral platform expressed
optimism about a hot market in the year ahead but noted that low inventory, and other
factors, will continue to be a struggle. 

Between Nov. 9-23, 2020, HomeLight conducted its Q4 survey via an online poll of its top
affiliated agents across the U.S. who were selected based on performance data like
transactions and reviews, which the company uses to select agents for buyers and sellers
who use the platform. Here’s what those agents had to report.
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FACTORS IMPACTING THE MARKET IN 2021

In November, the National Association of Realtors (NAR) reported that inventory was down
22 percent year over year. Twenty percent of HomeLight agents surveyed said that low
inventory would likely make the greatest impact on the market in 2021, as mortgage rates
continue to dip even further.

However, 50 percent of agents surveyed stated that the rollout of COVID-19 vaccines could
change the inventory problem for the better, noting it might give sellers the confidence they
need to enter the market again, especially if more businesses ease restrictions.

As more companies continue to adopt or solidify remote work options for employees in the
wake of the pandemic, top HomeLight agents said in the survey that such maneuvers will
continue to impact migration trends into 2021.

Across all HomeLight agents surveyed, 14.5 percent said working-from-home trends would
have the greatest impact on the market in the new year, while nearly 20 percent of
HomeLight agents on the West Coast and about 16 percent of agents in the Northeast
stated the same. In the South Central region, however, only about 8 percent of HomeLight
agents said remote work would impact real estate the most in 2021.

Top HomeLight agents also feel that the start of the Biden administration’s term in office
may provide a boost to real estate with its housing proposals. A 55 percent majority of
HomeLight agents expressed their support for Biden’s $15,000 tax credit for first-time
homebuyers, and 11 percent of surveyed agents noted that finding an affordable home will
be the biggest hurdle for buyers in 2021.



CONTINUING EDUCATION
To succeed you must  always be
learning

We conduct seminars and
webinars to keep you current
with the industry and new sales
and marketing techniques  that
are working for agents
throughout the country.

MARKETING CONSULTING
Everyone can improve their
marketing!

Expert marketing consulting
covering the following:
           * Creation of a Presence
           * Branding
           * Lead Generation
           * Follow up
           * Marketing Tools
Programs are provided on a case
by case basis for individuals or
groups. 

Concierge Experience

100% Bilingual Staff

Closings in English & Spanish

Proactive Communications

Exceptional Treatment

Check Entire Chain of Title
Check & Clear Liens

Arrange Payoffs

Conduct Closings

Record New Title & Docs

Title Search

TITLE PROCESSING



HOME RENOVATION TRENDS

As clients continue to stay at home well into 2021, HomeLight agents noted that they’re
thinking about upgrading their home environment, including their kitchen, bath, and
outdoor spaces.

In the kitchen, most agents say their clients want a kitchen island upgrade most (64
percent of agents), followed by a walk-in pantry (62 percent) and ample cabinet or drawer
storage (57 percent). Meanwhile, in the bathroom, most agents say their clients want to
upgrade to a double vanity sink (65 percent), followed by a rain shower head (39 percent) or
dual shower head (37 percent).

Outside, clients are craving fire pits (54 percent of agents said this is a client’s priority
outdoor amenity), privacy from hedges or a fence (48 percent of agents say this is a client
priority), and a full outdoor kitchen (46 percent of agents say is a priority).HomeLight agents
also found that potential buyers are expressing clear distaste for specific outdated home
features like a carpet in the bathroom (72.6 percent), popcorn ceilings (65.9 percent), and
shag carpeting (62 percent).



However, homeowners who have sought to make upgrades in recent months have faced
significant supply shortages and rising prices as a result of the pandemic. Lumber prices
have skyrocketed by 150 percent since mid-April 2020, according to the National Association
of Homebuilders. Fifty-three percent of HomeLight agents surveyed also reported labor
shortages in their market, 51 percent noted appliance shortages, and 30 percent said there
have been shortages of windows and doors.

In light of increased client urges to work on their homes during quarantine, 51 percent of
HomeLight agents said homeowners should refrain from personalizing home materials too
much, 38 percent of agents warned against using up savings during national uncertainty,
and 36 percent said homeowners should be wary of paying a premium during this time for
materials or labor.

IMPACT OF BUSINESS CLOSURES

The commerce options in a neighborhood often have a significant impact on the area’s
attractiveness and home values. But the pandemic has thrown many businesses into a
state of uncertainty with 163,735 total U.S. businesses having closed temporarily or
permanently as of August 2020, according to Yelp’s Local Economic Impact Report. About
19,590 restaurant closures that have happened since the start of the pandemic are likely
permanent ones.





Nearly half of HomeLight agents surveyed said that business closures have redirected
interest from once-bustling neighborhoods elsewhere, like suburbs, exurbs or smaller cities.
In particular, 49 percent of agents surveyed said that restaurant closures have had the
most negative effect on neighborhood demand.

THE RISE OF SECOND HOMES

As homeowners have sought to find ways to keep life at home interesting, many are turning
to second homes, and likewise, transitioning vacation homes into work-from-home
properties.

A whopping 81 percent of HomeLight agents surveyed said they’ve seen an increased
interest in second homes in their market. Furthermore, 41 percent have seen a rise in clients
selling their primary residence and living in their secondary residence full time.

With remote work becoming the new norm, 49.6 percent of survey respondents said the
primary factor driving demand for second homes is the ability to work in a warmer climate.
But not far behind that factor are the ability to own a second home while traveling is a less
safe option (49.4 percent) and the ability to latch on to low mortgage rates (47.5 percent).

Buyer shopping for second homes now is most looking for warm weather, affordability, and
the potential to earn rental income.
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